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Reflexivity in this research

“Reflexivity”
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Communication goals

Celebrate Sudbury’s recovery
& honour collaboration

Inspire hope for the future
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Present literature

emotional resonanceStorytelling Facts

make science relevantPlace-based
narratives

Everyday
life

Long-term behavioural change



Research gap



Research question

How do their perceptions align with
the film’s intended communication
objectives?

What meanings do Sudbury
audiences construct from watching
‘Planting Hope’?
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Recruitment criteria

Adults currently living in Sudbury

Be at where I collected data when I collected

Have watched “Planting Hope”

Willing to fill the survey

“Convenience sampling”



Mixed-methods design

Breadth Depth

Broad patterns

More nuanced and personal meanings





5 closed-ended questions

2 open-ended questions

ImpressionFeeling

Survey design



Feeling

Impression

Descriptive analysis

Thematic analysis

Data analysis
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Braun and Clarke’s framework

1 Familiarization

Coding2

Generating themes3

Reviewing themes4

Defining themes5

Writing up6

“Reflexive thematic analysis”



Direct Feedback on the
Film

Affirming Local Identity
through Environmental
Storytelling

Faith in Sudbury’s Future

Knowing and Caring for
Sudbury’s Environment



“Coding”

Careful

Individualized

“Reflexivity”
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As a newcomer...
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Example: “local identity”

is regarded asSudbury “home”

“Local identity”
Psychological ownership

Community pride

Acknowledging the contributions of indigenous peoples



Result and finding

What they learned What they felt How they connected



Audiences’ prior familarity

0 2 4 6 8

Not familiar at all

Somewhat familiar

Very familiar

Numbers of participants

3

6

8
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Yes, it did.

No, it didn't.
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What the audiences learned



0 5 10 15 20

Community groups

Educational institutions and specialists

Local government

Private companies

Indigenous advisors

None of the above

I don’t remember

Prefer not to answer

Number of participants

18

18

16

12

17

1

What the audiences learned



Planting trees Spreading limestone

What the audiences learned



Time-lapse footage of
tree growth

Loon
Jane

Goodall

What the audiences learned



Just like culture and traditions,
nature needs to be protected.

What the audiences learned



What the audiences felt

0 2 4 6 8 10 12

Inspiring

Eye-opening

Motivating

Surprising

Expected

Unclear/Confusing

Prefer not to answer

Number of participants

12

11

10

6

3



What the audiences felt

“Mixed emotions” “Slightly frustrated”



How the audiences connected
 — Identity, place, and future

Sudbury residents



[The] future for my grandkids
looks brighter.

How the audiences connected
 — Identity, place, and future



Expressing psychological ownership

Demonstrating intergenerational commitment to Sudbury

Recognizing own life experience in Sudbury

“Planting Hope” Local audience
Sudbury

How the audiences connected
 — Identity, place, and future



Resilience

Long-term engagement

Psychological resource

How the audiences connected
 — Identity, place, and future



How the audiences connected
 — Identity, place, and future
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Sampling
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Result and finding

What they learned What they felt How they connected



Build long-term relationships

Encourage behaviours

https://www.sciencenorth.ca/dynamic-earth

Inform audiences



Limitation and suggestion

Survey format Sampling
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Collaboration
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